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ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAywVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon EKOGPAK A.E. nou edpelel otnv nepipepeia AvaTtoAiknG Makedoviac kal Opakng (M.E. 'EBpou)
evTaxobnke ortn 0pdaon «EpyaAeiodnikn AvraywvioTikOTnTac» npournoAoyiopou 400 ekaTt. Eupw. H dpdon oTtoxeulel
oTn BEATIiWON TNG AVTAYWVIOTIKOTNTAC TWV MIKPWV KAl MOAU HIKPWV ENIXEIPNOEWY, €NEVOUOVTAC OTOV NAPAYWYIKO
EKOUYXPOVIOWO TOUG, TNV UIOBETNON CUCTNNATWY Tunonoinong & nigronoinong, kKabwg kair o€ branding kal yneiakn
npoBoAnR.

O ouvoAIkOC npoUnoAoyiopoc TnG €nevduoncg eivar 199.700 € sk Twv onoiwv n dnuooia dandvn avepxeTal O€
128.274,99 € kal ouyxpnuatodoTeitTal and Tnv EAAAda kai To Eupwnaiké Tapeio Mepipepeiakng AvanTtu&éng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoiegital, nepiAagpavel enevoUoEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiopog

v MioTonoinon MpoiovTwyv — Ynnpeoiwv — Aladikaciwv

v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MIoB0oAoyIkO kOOTOG epyalopevwy (VEO NPOowmIKO)

M&ow TNG CUHHETOXNG oTN Apdon, N ENIXEipnoN NETUXE:

v BeATiwoN TNG avTaywvIoTIKOTNTAG TNG

v au&non TnNG kepdo@opiag TnG

v/ evioxuon TnG eEWOTPEPEIAG

v/ ENEKTAON TNG AYyopdc WE TN NpooBnkn VEWV NPoiovTwV & UNNPECIVV
v €Eao@aAion uwnAoOTEPNG NoIOTNTAG NPOIOVTA & UMNPECTIEC

v/ au&non TnNG napaywyikotTntac & BeATiwon AsIToupyikwyv d1adIKaoiwV
v/ gvigoyxuon TNG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTApnNoN NoIoTIKwWV BECEWV epyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano®EPovTag oPeAn TNV avTaywvioTIKOTNTA TNG XWPac kKabwg

Kal oTnV TOMIKM OIKOVoMia.

o = EXNA

YNOYPIrEIO
ANATTYZ=HZ KAI ENMENAYZEQN :E“ -

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TE & EKT avantu§n - epyacia - alAnAyyun

. . EIAIKH YMHPEZIA AIAXEIPIZHE EMAVEK
Eupwnaiko Tapeio
Mepipepelakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons
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